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News.” May, p. 59. 

Sta, Mzria heads OAAP. In “Association News.” 
July, p. 51. 
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ASSOCIATIONS 


ABP honors business editors. In “Association News.” 
April, p. 52. 

ADA officers. In “Association News,” January, p. 52. 
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p. 13. 

Asuncion heads ADCP. In “Association News.” May, 


p. 60. 

Babst heads bankers group. In “Associatiun News.” 
April, p. 51. 
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Calalang inducts Trust officers. In “Associatson 
News.” March, p. 52. 
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Cement association’s officers. In “Association News.” 
April, p. 52. 
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Latin American GNP to double in 1980. In “General 
Business News and Developments.” November- 
December, p. 7. 
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Export opportunities in the Philippines. In “Perspec- 
tives: Vital Views in Review.” June, pp. 2023. 


November-December, 1968 


DISTRIBUTION 
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Looking forward to 1969. September, p. 4. 

1968 rational marketing conference. July, page 4. 

A new year for Marketing Horizons. January, p. 4. 

A painful example. April, p. 4. 

Personnel development. Scptember, p. 4; October, 
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The sixth advertising congress. May, p. 4. 

Too much, too soon? july, p. 4. 
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Financing. In “Marketing Trends.” June, p. 13. 

Pricing strategy. October, pp. 30 34. 
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from GATT’s Internaticnal Trade Forum, June, 
1967.) November-December, pp. 45-47. 
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ging design. (Reprinted from GATT’s Interna- 
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MANAGEMENT 
A.LM. to train future managers. In ‘Marketing 
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ing News and Developments.” July, p. 12. 
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ESSO dealers hold first convention: gear to accen- 
tuate better marketing and sales campaign. 


February, p. 12. 

Filipinas markets Esso’s chemical gypsum. In “Mar- 
keting News and Developments.” September, 
p. 8. 

Ford’s new distributor. In “Marketing News and De- 
velopments.” March, p. 12. 

GSEC offers pre-need plan. In “Marketing News and 
and Developments.” January, p. 22. 

Home Savings Bank opens. In ‘Marketing News and 
Developments.” May, p. 16. 

IMF sponsors marketing confab in Mexico. In “Asso- 
ciation News.” August, p. 48. 

IPA’s new booklets. In “Marketing News and De- 
velopments.” May, p. 18. 

IPCCIOS III conference in Hong Kong. In “Mar- 
keting News and Developments.” April, p. 16. 
Instant life insurance coverage. In “Marketing News 
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Lederle Lab changes name to Cyanamid. In “Marketing 
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“Perspectives: Vital Views in Review.” October, 
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New advertising medium. In “Marketing News and 
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New companies. In “General Business News and De- 
velopments.” July, p. 6. 

New means of measuring advertising. In “Marketing 
News and Developments.” June, p. 16. 

New promotions. In “Marketing News and Deve- 
lopments.” May. p. 16; June, p. 12; July, p. 12; 
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Palm Beach overseas agents. In “Marketing News and 
Developments.” February, p. 14. 
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ciation News.” September, p. 48. 

PMA Makati launches Makati narketing fair 68. In 
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Plasticizer plant. In “Marketing News and Develop- 
ments.” October, p. 12. 

Sari Sari store operator’s association. In ‘Marketing 
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November-December, 1968 
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& Sales Promotion, September 1967.) October, 
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March, pp. 48-56. 

How to develop a successful audio-visual presentation. 
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